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Media Placements
• Texas Highways April issue
• 175,000+ circulation
• Feature on visiting Alpine ($15,000+ advertising value)
• Cover story on McDonald Observatory
• Inside front cover co-op ad placement

• AAA Explorer Texas April/May/June issue
• Feature on Alpine downtown murals
• 1,250,000 circulation
• $40,000+ advertising value

26 texashighways.com Photo: Theresa DiMenno

GETAWAY |  A L P I N E

Beat of a 
Different 
Drum
Find Big Bend heritage and desert-mountain air in Alpine

By Laurel Miller

A lpine may not attract an international art crowd like 
nearby Marfa, but fans of West Texas know this scrappy 
Trans-Pecos railroad and ranching town merits a closer 
look. The local arts community, fueled in part by stu-

dents and faculty at Sul Ross State University, supports an enter-
taining lineup of local galleries, music venues, and the distinctive 
Museum of the Big Bend. Set at the foot of the Davis Mountains,  
Alpine also serves as a base for outdoor enthusiasts who relish the 
high-desert climate and regional opportunities for hiking, biking, 
camping, horseback riding, and paddling. Accommodations range 
from the 94-year-old Holland Hotel to chain hotels and upscale  
vacation rentals.



Event Planning and Support
• Event Scheduling Session
• Input from Regional Event Organizers
• Google Spreadsheet & Google Calendar

• Event Promotion Workshop
• HOT Grant Recipients
• Distributed Video and PDF Handout to Regional Event Organizers

•MAY 25: HOTEL OCCUPANCY TAX WORKSHOP
• THLA Lead Counsel Justin Bragiel
• Taking HOT grant applications May 23-July 1



Regional Cooperation

• Print & Digital Advertorials
• Travel Texas statewide co-op ads 
• Visitor Dashboard (market research)
• Other Regional Partnerships



Print & Digital Advertorial

• Alpine, Marfa & Fort Davis
• Texas Monthly print & digital
• Discover West Texas



Travel Texas EDA Co-op



Travel Texas EDA Co-op

• Funded by Federal EDA Grant 
• COMPLETELY FREE to Alpine
• Paid & Programmatic Social Stories
• Online Video
• Mobile App Banners
• Custom Content on CultureMap websites
• Custom Article on Lonely Planet
• Expedia Texas Destination Hub



Visitor Dashboard - Zartico
• Co-op with Marfa for cost savings
•Mobile Data network of 1.6 billion devices plus Credit Card spending data

• Evaluate Event Performance for HOT Grants
• 3 years of past plus real-time data on Tri-County Area Visitors:
• When they come
• Where they come from 
• Where they stay / how long
• Where they go while they are here  
• How much they spend, and what they spend their money on



Regional Partnerships

• Texas Mountain Trail Region Board of Directors
• Big Bend National Park – wilderness designation
• Greater Big Bend Dark Sky Working Group
• International Dark Sky Reserve 

designation has been GRANTED!!!



Alpine Parks – Tourism Considerations

• Alpine Municipal Dark Sky Park?
• Event Permits for Alcohol Concessions?


